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Candy bar ad's tarqet age seems to be its number: 5
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t's pretty apparent whom the
:[Hurshnr Con 2 targerting in ke
nggressive new marketing effors
for the Take 5 candy bar, an amal-
gnm af what aroe purportod te he
candy lnvers’ five favorite ingredi-
pils — peanuls, caramel, protzels,
peamet hnoter and milk chacolate,
Yunung men nre nt the center of
all the actlen we witbessed i thoee
new  Lhspond  eoammereials  Tram
Armald Worldvwide, And the young
mom. o Eoet of them anyveay, am
all engeged in demonsteating kow
much they apparently crave Toke 5.
One eommerclal i particular
5 t= young men may gk life

limb o imdulge o posmion for

Take 5 That sput shaws o voung
mnan aakfitted in Dall ski regolin sit-
ting im0 ski 130t nbowe to mat & Take
I, MNever mind that it scems oo odd
Tt 1o reach for & candy bar
Just ns ho hegins to eat the Take b
the candy bar slips from his hand
and falls tis the H]niw Tar B oo,
The young man pazes long
enoagh 10 allow srother skier to
alip " off the Wit angd elalm the
copdy. Secing thot the ather guy

may got to the Take b fiest, the
alier whn rlm;||;|1ed the candy furna

daredevil and jumps off the 1
ton. Cut to n rather odd graphic
fhat shoms the tag line “Taste and
Belleve® In glant lotiares with lght-
mimg striking nll arcum4.

I%Ejlu commercial is silly gluff, And
clearly adeod pr fuvenile-mbnded
bhows who could hecome Take 5 oon-
werla {f Chey can be canvincs] to at
et anmple the prodoc

AD NOTES

# Lianna Wiker has |eined Noreen
Heron & Assoclates/Chizage as an
account executive. The agency
alse kas pleked up the public rels-
tizns aceount Tor Bettinardi's
Studie B in Tinley Park, a design
facility that offers customized 1it-
ting for the Battinardi putter. In
additian, the agency now repre-
geEnts the Drury Lane Oakbrook
Terrace Theakre,

+ Corona Extra will, for the 22n0
cansecutlve year spensar the
«lmmy Bulfatt concert tour
Carona 5 imparted and distributed
in 28 Western stafes by Chicago-
based Barton Bears,

= The Federal Reserve Bank af
Chicago and 15 Monay Smart pam-
reer crganizatiens will lluminate var-
ious locad busiding exteriars starting
Manday, in recegnition of Mangy
Smart Week, Amang the bullcing to
get the green lock are LaSalle Bank,
Marghall Finld's, Spars Tower ang
the Wrigley Building. Maney Smart
Week is intended to educate can-
surfers about 1apics such as saving,
avekding identity thelt and wing
credit wisehy

+ Bamto Popular is the new title
sponsar for the Chicags Hall
Marathgn, The event’s name now
will change to the Banco Popular
Chicaga Half Marathan presented
By the llineis Agents of Farmers
Insurance, The 2006 race takes
place Qct, 1, when moere than
19,004 runners are expected ta
participate, The start/findsh line Is
the Museum of Sclence and
Indusiry,

« Christy Hubchinson has jeined
Magnani Contiuum Marketing/
Chicaqgo as a senkor account exec-
ukive, She will work on business-
to-business marketing Initlatives
as part of the CNA Insurance ac-
count team, Hutchinsen pravi-
ausly was a project manager at
Capps DigitalChicaga,

» DOS/Chicaga pleked up Lea 3it-
ver Andy Awards an Tusaday fed
Its Anheuser-Busch “Real Men of
Genius” radlo wark. And Lea
Burnett picked up a branze Andy
for an Attolds print execution, The
Andys celebrate creative excel-
lemee in advertizing, a4, of course,
de varieus ather competitions.



